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ABSTRACT

The importance of Corporate Social Responsibility (CSR) to Abu Dhabi National Oil
Company (ADNOC) lies in its potential to enhance corporate performance, stakeholder
relationships, and company reputation. However, practical gaps exist in understanding the
specific issues related to the implementation and effectiveness of CSR initiatives within the
UAE's oil and gas sector. Additionally, theoretical gaps persist in the integration of employee
affective commitment and work ethics into the CSR performance nexus. This study
investigates the influence of Corporate Social Responsibility (CSR) on corporate
performance within Abu Dhabi National Oil Company (ADNOC), focusing on the mediating
roles of affective commitment and the moderating roles of work ethics. While CSR practices
are widely recognized for their impact on stakeholder relationships and company reputation,
the specific dynamics of how CSR interacts with employee affective commitment and work
ethics within the context of the UAE oil and gas sector remain underexplored. This research
aims to fill these practical and theoretical gaps by examining the direct and indirect effects
of CSR on corporate performance at ADNOC. The study was motivated by the practical
challenges of implementing CSR in a leading oil and gas company in the UAE, where the
effectiveness of these initiatives in enhancing corporate performance has not been
sufficiently documented. Theoretically, the research addresses gaps by integrating affective
commitment and work ethics into the CSR performance nexus, areas that previous studies
have often overlooked. This approach allows for a deeper understanding of the internal
mechanisms through which CSR activities influence overall corporate outcomes. Employing
a quantitative research design, this study gathered data from 381 employees across various
departments at ADNOC using a structured questionnaire. The responses were analyzed using
Partial Least Square Structural Equation Modeling (PLS-SEM) to test the proposed
theoretical model. The findings reveal that CSR activities significantly enhance corporate
performance, with affective commitment mediating and work ethics moderating these effects
in specific domains such as economic, environmental, and philanthropic responsibilities. The
results underscore the importance of strategically aligned CSR activities that not only focus
on external compliance and achievements but also foster internal commitment and ethical
standards among employees. Theoretically, this study contributes to the literature by
highlighting the critical roles of affective commitment and work ethics as pivotal elements
that enhance the effectiveness of CSR initiatives in improving corporate performance.
Practically, it provides insights for policymakers and management at ADNOC and similar
organizations to refine their CSR strategies, ensuring they effectively contribute to both
social goals and corporate success. This research bridges the identified gaps by
demonstrating how integrated CSR approaches can lead to enhanced corporate performance,
providing a model for other firms in the industry and broader UAE market to replicate for
improved sustainability and stakeholder engagement outcomes.



TANGGUNGJAWAB SOSIAL KORPORAT DAN PRESTASI KORPORAT MELALUI
ETIKA KERJA DAN KOMITMEN AFEKTIF DALAM ADNOC

ABSTRAK

Kajian ini menyelidiki pengaruh Tanggungjawab Sosial Korporat (CSR) terhadap prestasi
korporat dalam Abu Dhabi National Oil Company (ADNOC), dengan menumpukan pada
peranan pengantaraan komitmen afektif dan peranan moderasi etika kerja. Walaupun
amalan CSR diakui secara meluas kerana kesannya terhadap hubungan pemegang taruh
dan reputasi syarikat, dinamik khusus bagaimana CSR berinteraksi dengan komitmen afektif
pekerja dan etika kerja dalam konteks sektor minyak dan gas UAE masih belum banyak
dikaji. Kajian ini bertujuan untuk mengisi jurang praktikal dan teoretikal ini dengan
mengkaji kesan langsung dan tidak langsung CSR terhadap prestasi korporat di ADNOC.
Kajian ini dimotivasikan oleh cabaran praktikal dalam melaksanakan CSR di sebuah
syarikat minyak dan gas terkemuka di UAE, di mana keberkesanan inisiatif ini dalam
meningkatkan prestasi korporat belum didokumentasikan dengan cukup. Secara teoretikal,
kajian ini mengatasi jurang dengan mengintegrasikan komitmen afektif dan etika kerja ke
dalam nexus prestasi CSR, bidang yang sering diabaikan oleh kajian terdahulu. Pendekatan
ini memungkinkan pemahaman yang lebih mendalam tentang mekanisme dalaman di mana
aktiviti CSR mempengaruhi hasil korporat secara keseluruhan. Dengan menggunakan reka
bentuk penyelidikan kuantitatif, kajian ini mengumpul data daripada 381 pekerja di
pelbagai jabatan di ADNOC menggunakan soal selidik yang terstruktur. Respons dianalisis
menggunakan Pemodelan Persamaan Struktural Partial Least Square (PLS-SEM) untuk
menguji model teoretikal yang dicadangkan. Penemuan menunjukkan bahawa aktiviti CSR
meningkatkan prestasi korporat secara signifikan, dengan komitmen afektif sebagai
perantara dan etika kerja sebagai moderator kesan ini dalam domain tertentu seperti
tanggungjawab ekonomi, alam sekitar, dan filantropi. Hasilnya menekankan kepentingan
aktiviti CSR yang selaras secara strategik yang tidak hanya fokus pada pematuhan dan
pencapaian luaran tetapi juga memupuk komitmen dalaman dan standard etika di kalangan
pekerja. Secara teoretikal, kajian ini menyumbang kepada literatur dengan menonjolkan
peranan kritikal komitmen afektif dan etika kerja sebagai elemen penting yang
meningkatkan keberkesanan inisiatif CSR dalam memperbaiki prestasi korporat. Secara
praktikal, ia memberikan wawasan untuk pembuat dasar dan pengurusan di ADNOC dan
organisasi serupa untuk menyempurnakan strategi CSR mereka, memastikan mereka secara
efektif menyumbang kepada kedua-dua matlamat sosial dan kejayaan korporat.
Penyelidikan ini menjembatani jurang yang dikenal pasti dengan menunjukkan bagaimana
pendekatan CSR yang terintegrasi dapat membawa kepada peningkatan prestasi korporat,
menyediakan model bagi syarikat lain dalam industri dan pasaran UAE yang lebih luas
untuk meniru bagi meningkatkan kelestarian dan hasil penglibatan pemegang taruh.



ACKNOWLEDGEMENT

Alhamdulillah, all praise to Almighty Allah (SWT), who blessed me with the successful
completion of my thesis. This doctoral research journey has been challenging and full of
twists and turns, but it has finally reached a satisfying end. Thank you, Allah (SWT), and to

the prayers of my family and friends. I could not have done this alone without their support.

I am deeply grateful to my supervisor, Datuk Assoc. Prof. Dr. Su’aidi Dato’Safei, who
deserves the highest thanks for his invaluable help and guidance. | would like to extend
special thanks to him for his generosity and for providing great suggestions to improve my
work. He has always been helpful and patient in addressing any issues | encountered during

this research. May God’s blessings be upon you and your family.

Additionally, I would like to thank UTeM for providing a conducive environment for my
research. | am grateful for all the support and companionship from my friends. Special thanks
also go to my family: my mother, my beloved wife, and my sisters and brothers, who

encouraged and supported me in pursuing my research abroad.



TABLE OF CONTENTS

DECLARATION
APPROVAL
DEDICATION
ABSTRACT

ABSTRAK
ACKNOWLEDGEMENT
TABLE OF CONTENTS
LIST OF TABLES

LIST OF FIGURES

LIST OF APPENDICES
LIST OF ABBREVIATIONS
LIST OF PUBLICATIONS

CHAPTER
1.  INTRODUCTION

1.1  Introduction

1.2 Background of the study

1.3 Problem Statement

1.4  Research Questions

1.5 Research objectives

1.6 Scope of the Research

1.7  Significance of the Research

1.8  Operational Definition
1.8.1 Corporate Social Responsibility (CSR)
1.8.2  Economic Responsibility
1.8.3 Social Responsibility
1.8.4 Environmental Responsibility
1.8.,5 Philanthropic Responsibility
1.8.6 Work Ethics
1.8.7 Affective Commitment
1.8.8 Corporate Performance

1.9  Structure of the Thesis

1.10 Summary

2. LITERATURE REVIEW
2.1  Introduction
2.2 The Industrial Sector in the UAE
2.2.1 Oil and Gas Industry

2.3
2.4

2.2.2 The Development of Abu Dhabi’s Oil Industry
2.2.3 The Structure of Abu Dhabi’s Oil Industry
2.2.4  Abu Dhabi National Oil Company (ADNOC)
Ethics and Corporate Social Responsibility in the UAE
Corporate Social Responsibility (CSR)

iv

PAGE

viii

xii
xiii

el

19
20
22
23
23
24
24
25
25
26
26
26
28
29

30
30
30
31
34
37
39
39
41



2.4.1 Importance of CSR in Organisational Performance 43

2.4.2 CSR Components and Corporate Performance 45
2.4.2.1 Economic Responsibilities 47

2.4.2.2 Environmental Responsibilities 49

2.4.2.3 Social Responsibilities 50

2.4.2.4 Philanthropic Responsibilities 52

2.4.3 Global and UAE-Specific Corporate Social Responsibility Practices 54

2.5 CSR Activities and Corporate Culture 57
2.6 Work Ethics 57
2.7  Affective Commitment 59
2.8  Research Hypothesis 61
2.9  Variable’s Relationships 61
2.9.1 The Relationship between CSR Activities and CP 61

2.9.2 The Relationship between CSR and Affective Commitment 63

2.9.3 Relationship between Affective Commitment and CP 65

2.9.4 Relationship between Work Ethics and CP 67

2.9.5 The Mediating Effects of Affective Commitment 68

2.9.6 Work Ethics as A Moderator 70

2.10 Related Theories of the Research 71
2.10.1 Social Exchange Theory 71

2.10.2 Stakeholder Theory 73

2.10.3 Business Ethics Theory 76

2.11 Research Gap 78
2.12 Research Framework 81
2.13 Summary 85
3. RESEARCH METHODOLOGY 86
3.1  Introduction 86
3.2 Research Philosophy and Approaches 87
3.3 Research Method 88
3.4  Research Design 89
3.5 Location of Research 91
3.6  Population and Sample Size 92
3.6.1 Population Size 92

3.6.2 Sample Size Determination 94

3.7  Sample Techniques 99
3.8  Elements of Analysis 101
3.9 Data Collection Method 101
3.10 Rating Scales for the Responses 104
3.11 Reliability and Validity 104
3.11.1 Reliability 105

3.11.2 Validity 105

3.12 Pilot Research 106
3.13 Research Instrument 108
3.13.1 Hypotheses of the Research 108

3.14 Development of Questionnaire 109
3.14.1 CSR Activities 110

3.14.2 Work Ethics 111

3.14.3 Affective Commitment 112

\Y



3.15

3.16
3.17

3.14.4 Corporate Performance

Technique of Data Analysis

3.15.1 Structural Equation Modeling (SEM)

3.15.2 Assessment of the PLS-SEM Path Model Results
3.15.3 Assessment of Goodness of Measurement

3.15.4 Assessment of the Structural Model
Justifications for Using the Smart PLS-SEM

Summary

4.  RESULTS AND DISCUSSION

4.1
4.2

4.3

4.4

4.5
4.6

4.7
4.8

Introduction

Preliminary Analysis

4.2.1 Missing Value Analysis

4.2.2 Assessment of Outliers

4.2.3 Normality Test

4.2.4 Multicollinearity Test

4.2.5 Descriptive Statistics Analysis
Demographic Analysis

4.3.1 Response Rates

4.3.2 Profiles of Respondents
Measurement Modelling (Stage 1)

4.4.1 Reliability Test

4.4.2 Convergent Validity

4.4.3 Discriminant Validity

Structural Model (Stage 2)

Hypotheses Testing

4.6.1 Hypothesis Testing (Direct Effect)
4.6.2 Hypothesis Testing (Mediation Effect)
4.6.3  Hypothesis Testing (Moderation Effect)
4.6.4 Summary of Research Hypotheses
Empirical Results and Discussion
Summary

5. CONCLUSION AND RECOMMENDATION

5.1
5.2
5.3

5.4

5.5

Introduction
Summary of the Research
Discussion of the Main Findings

5.3.1 To Determine the Relationship between Corporate Social

Responsibilities and Corporate Performance

112
113
113
114
114
115
117
118

120
120
121
121
122
124
125
126
128
128
129
130
131
132
134
136
137
138
140
143
145
146
153

154
154
154
155

155

5.3.2 To Examine the Moderation Effect of Work Ethics on Corporate Social

Responsibility and Corporate Performance

157

5.3.3 To Investigate the Mediation Effect of Affective Commitment on the

Rela tionship beteween Corporate Social Responsibilities and

Corporate Perfor mance
Contributions of the Research
5.4.1 Theoretical Contribution
5.4.2 Contribution for Research Methodology
5.4.3 Practical Contribution
Limitations of the Research

Vi

158
159
160
161
163
164



5.6 Research Recommendations and Future Research 165

5.7 Final Remark 167
REFERENCES 170
APPENDICES 202

vii



TABLE

Table 2.1

Table 2.2

Table 2.3

Table 2.4

Table 3.1

Table 3.2

Table 3.3

Table 3.4

Table 3.5

Table 3.6

Table 3.7

Table 3.8

Table 3.9

Table 3.10

Table 3.11

Table 4.1

Table 4.2

Table 4.3

Table 4.4

Table 4.5

LIST OF TABLES

TITLE

Literature Review Matrix

Definitions and Justifications — Work Ethics

Definitions and Justifications — Affective Commitment

Gap in the Research

Determining Sample Size of a Known Population (Krejcie and

Morgan, 1970)

Questionnaire Distribution Chronology

The Characteristics of Research Reliability
Types of Research Validity

Reliability Coefficient Value

Research Hypotheses

Structure of Questionnaire

Measurement Items for CSR Activities
Measurement Items for Work Ethics
Measurement Items for Affective Commitment
Measurement Items for Corporate Performance
Number of Missing Values

Examining Existence of Significant Outliers
Results of Construct Normality Test

Construct Multicollinearity Test

Descriptive Statistics for Research Variables
viii

PAGE

56

59

60

79

97

103

105

106

108

108

109

111

112

112

113

122

123

125

126

127



Table 4.6

Table 4.7

Table 4.8

Table 4.9

Table 4.10

Table 4.11

Table 4.12

Table 4.13

Table 4.14

Table 4.15

Response Rates

Profile of Respondents (N = 381)

Rule of Thumb for Reliability and Validity (Wong, 2013)
Measurement Model Evaluation

Results of Discriminant Validity by Fornell-Larcker Criterion
PLS Rule of Thumb (Hair et al., 2019)

Summary of the Direct Effect

Mediation Testing (Indirect Effect)

Moderation testing (Indirect Effect)

Summary of Hypotheses Testing

128

130

131

133

135

137

139

141

143

145



FIGURE

Figure 2.1
Figure 2.2
Figure 2.3
Figure 3.1
Figure 3.2
Figure 3.3
Figure 3.4
Figure 4.1
Figure 4.2
Figure 4.3
Figure 4.4

Figure 4.5

LIST OF FIGURES

TITLE

Oil Pump (Valyukhovet al., 2018)

Compressed Natural Gas (Ratner et al., 2018)
Research Framework

Research Flowchart

ADNOC in the UAE (Source : Google Maps, 2020)
Population and Sampling

Simple Random Sampling Steps

Measurement Model of the Research

Structural Model of the Research

Beta and p Values for Relationships in ADNOC
Mediation Testing (Indirect Effect)

Moderation testing (Indirect Effect)

PAGE

33

34

83

91

91

96

99

135

138

140

143

144



LIST OF APPENDICES

APPENDIX TITLE PAGE
Appendix A List of Arbitrators 202
Appendix B Survey Questionnaire 203

Xi



LIST OF ABBREVIATIONS

ADDCAP - Abu Dhabi Drilling Chemicals and Products
ADGAS - Abu Dhabi Gas Liquefaction Company

ADMA - Abu Dhabi Marine Areas

ADNATCO - Abu Dhabi National Tanker Company

ADNOC - Abu Dhabi National Oil Company

ADNOC Onshore - Abu Dhabi National Oil Company Onshore
ADOC - Abu Dhabi Oil Company

ADPC - Abu Dhabi Petroleum Company

ADPPOC - Abu Dhabi Petroleum Ports Operating Company
ADPPOC - Abu Dhabi Petroleum Ports Operating Company
GASCO - Abu Dhabi Gas Industries Company

GDP = Gross Domestic Product

GoF - Goodness of Fit

SDG - Sustainable development goals

SEM - Structural Equation Modelling

SPSS - Statistical Package for the Social Science

UAE - United Arab Emirates

VIF - Variance Inflation Factor

Xii



LIST OF PUBLICATIONS

Alantali, A., and Safei, S., 2022. Impact of corporate social responsibilities on corporate
performance through work ethics and affective commitment with ADNOC oil and gas in

theUAE, International Journal of Professional Business Review. Open Access, 3(4).

Alantali, A., and Safei, S., 2022. Impact of corporate social responsibilities on corporate
performance: A review, International Journal of Professional Business Review. Open

Access.

Alantali, A., and Safei, S., 2024. The impact of corporate social responsibilities on corporate
performance within ADNOC oil and gas industry in UAE. Scientific Research Publishing
House (SRPH). Journal of Applied Management and Agile Organisation. Open Access.
(ISSN: 2717-2163). sjamao 2024; 6 (3) :1-6. http://sjamao.srpub.org/article-7-211-en.html

Xiii



CHAPTER 1

INTRODUCTION

1.1 Introduction

As a foundation for the research, a brief introduction is provided of corporate social
responsibility (CSR), affective commitment, work ethics and corporate performance in the
context of oil and gas company, at the United Arab Emirates (UAE). Following this is a
problem statement related to the specified topic, research questions, and objectives based on
the problem statement. This chapter also discusses the research’s significance, scope, and

limits. In the end of this chapter, the framework of the overall thesis will be provided.

1.2  Background of the study

Corporate social responsibility (CSR) has evolved significantly over time, gaining
prominence in both academic literature and corporate practices. CSR refers to the idea that
companies should go beyond profit maximization to consider the broader impacts of their
actions on society and the environment. The concept of CSR has its roots in the early 20th
century but gained substantial traction in the 1950s and 1960s when scholars like Howard
Bowen began to formalize the idea that businesses have a responsibility to society (Carroll,
1999). Today, CSR is seen as a crucial element of corporate strategy, encompassing
activities such as environmental stewardship, social equity, and economic development.

The history of CSR can be traced back to the early 1900s, but it wasn't until the mid-

20th century that the concept began to take shape in its modern form. Bowen’s seminal



work in 1953, “Social Responsibilities of the Businessman,” is often cited as the birth of
CSR, highlighting the idea that businesses have an obligation to pursue policies and make
decisions that are desirable in terms of the objectives and values of society (Bowen, 1953).
The 1970s and 1980s saw further development in CSR theories, with frameworks such as
Carroll’s CSR Pyramid, which articulated the responsibilities of businesses to be profitable,
obey the law, be ethical, and be good corporate citizens (Carroll, 1991).

The importance of CSR has continued to grow as stakeholders increasingly expect
companies to address social and environmental issues. This is particularly relevant in the
oil industry, which has significant environmental and social impacts. The oil industry is
known for its substantial contributions to greenhouse gas emissions, environmental
degradation, and socio-economic disruptions in the regions where it operates (Frynas,
2009). Consequently, CSR practices in this sector are crucial for mitigating negative
impacts, enhancing corporate reputation, and ensuring long-term sustainability.

In the context of the oil industry, CSR encompasses a wide range of activities,
including reducing carbon emissions, protecting biodiversity, ensuring the health and safety
of workers, and supporting local communities. These initiatives are not only essential for
regulatory compliance but also for maintaining a social license to operate, which refers to
the ongoing approval and acceptance of a company’s operations by its stakeholders (Prno
and Slocombe, 2012).

The United Arab Emirates (UAE) has emerged as a leader in integrating CSR into
business practices. Unlike the Western conceptualization of CSR as a voluntary activity, the
UAE has moved towards mandatory CSR regulations, reflecting the government's
commitment to sustainable development and social welfare (Bergsma, 2019). The UAE's

Vision 2021 outlines the country's goals for sustainability, economic diversification, and



social development, all of which are supported by robust CSR policies (UAE Vision 2021,
2018).

The oil and gas sector is a cornerstone of the UAE's economy, holding 4% of the
world's proven oil reserves and 3.5% of proven gas reserves (BP Statistical Review of World
Energy, 2020). ADNOC, as the national oil company, plays a pivotal role in this sector and
has integrated CSR into its core operations to align with national and international
sustainability goals. ADNOC's CSR strategy focuses on three main pillars: economic
growth, social responsibility, and environmental stewardship (ADNOC Sustainability
Report, 2022).

ADNOC's CSR initiatives are comprehensive and include efforts to enhance energy
efficiency, reduce greenhouse gas emissions, and promote social welfare. For instance,
ADNOC has invested in carbon capture and storage (CCS) technologies to reduce its carbon
footprint and is committed to minimizing gas flaring, a significant source of emissions in
the oil industry (ADNOC Sustainability Report, 2022). These initiatives are crucial for
meeting the UAE's commitments under the Paris Agreement and contributing to global
efforts to combat climate change.

On the social front, ADNOC's CSR activities include community development
programs, healthcare initiatives, and educational projects. The company supports local
communities through job creation, infrastructure development, and social services, aiming
to improve the quality of life for its employees and the wider population (ADNOC
Sustainability Report, 2022). These efforts are aligned with the UAE's Vision 2021, which
emphasizes the importance of social cohesion and community well-being (UAE Vision
2021, 2018).

However, despite these initiatives, there are challenges in measuring the full impact

of ADNOC’s CSR activities. Comprehensive assessments and transparent reporting are

3



essential to demonstrate the effectiveness of these initiatives. This includes detailed
evaluations of how CSR efforts contribute to economic stability, environmental
sustainability, and social well-being (Doe and Patel, 2022).

The oil and gas industry faces unique challenges when it comes to CSR. These
challenges include managing the environmental impact of exploration and production
activities, ensuring the safety and well-being of employees, and maintaining good
relationships with local communities (Frynas, 2009). In the case of ADNOC, these issues
are compounded by the need to balance economic growth with environmental sustainability
and social responsibility.

One of the key issues in CSR for oil companies is the transparency and
accountability of their operations. Stakeholders, including investors, regulators, and the
public, demand clear and credible information about the environmental and social impacts
of oil and gas activities. This requires companies to adopt robust reporting frameworks and
engage in continuous dialogue with stakeholders (Frynas and Yamahaki, 2016).

In the UAE, the integration of CSR into business operations is influenced by
cultural, economic, and regulatory factors. The concept of CSR in the UAE is closely linked
to Islamic principles, which emphasize social justice, charity, and environmental
stewardship (Qasim et al., 2019). This cultural context shapes the way CSR is perceived
and implemented in the region.

ADNOC has made significant strides in incorporating CSR into its corporate
strategy, but there is still room for improvement. Enhancing the transparency of CSR
reporting, conducting comprehensive impact assessments, and ensuring that CSR initiatives
are integrated into the core business strategy are critical steps for ADNOC to maintain its

leadership in sustainable development (ADNOC Sustainability Report, 2022).



Work ethics and affective commitment are critical variables that influence the
success of CSR initiatives. Work ethics refer to the moral principles that guide the behavior
of individuals and organizations in their professional activities. A strong ethical foundation
is essential for fostering a culture of integrity, accountability, and social responsibility
within an organization (Kumari and Afroz, 2019). In the context of CSR, work ethics ensure
that companies not only comply with regulatory requirements but also go beyond
compliance to create positive social and environmental impacts.

Affective commitment, on the other hand, refers to the emotional attachment and
identification that employees have with their organization. High levels of affective
commitment are associated with greater job satisfaction, lower turnover rates, and enhanced
organizational performance (Meyer and Allen, 1991). In the context of CSR, affective
commitment can motivate employees to actively participate in CSR initiatives and
contribute to their success. When employees feel a strong emotional connection to their
organization, they are more likely to support its CSR goals and engage in socially
responsible behaviors (Kumari and Afroz, 2019).

ADNOC recognizes the importance of fostering a strong ethical culture and
enhancing employee commitment to achieve its CSR objectives. The company has
implemented various programs to promote ethical behavior and build a sense of belonging
among its employees. These include training and development programs, ethical leadership
initiatives, and employee engagement activities that align with the company's CSR goals
(ADNOC Sustainability Report, 2022).

The oil and gas industry is often scrutinized for its environmental and social impacts,
making CSR a critical area of focus. Companies in this sector face several challenges in

implementing effective CSR practices. These include managing the environmental impact



of their operations, ensuring the safety and well-being of their employees, and maintaining
good relationships with local communities (Frynas, 2009).

Environmental challenges are particularly significant for oil companies. Exploration
and production activities can result in environmental degradation, including habitat
destruction, water pollution, and greenhouse gas emissions. To address these challenges, oil
companies are increasingly adopting sustainable practices and investing in technologies that
minimize environmental impacts. For example, ADNOC has implemented carbon capture
and storage (CCS) technologies to reduce its carbon footprint and is committed to
minimizing gas flaring (ADNOC Sustainability Report, 2022).

Social challenges are also critical for oil companies, particularly in regions where
their operations can have significant impacts on local communities. Ensuring the health and
safety of workers, providing fair wages, and supporting community development are
essential components of CSR in the oil industry. ADNOC's CSR initiatives include
healthcare programs, educational projects, and community development activities that aim
to improve the quality of life for its employees and local communities (ADNOC
Sustainability Report, 2022).

Despite these efforts, there are challenges in measuring the full impact of CSR
activities. Comprehensive assessments and transparent reporting are essential to
demonstrate the effectiveness of these initiatives. This includes detailed evaluations of how
CSR efforts contribute to economic stability, environmental sustainability, and social well-
being (Doe and Patel, 2022).

In addition to these challenges, there are opportunities for oil companies to enhance
their CSR practices. These include leveraging new technologies to improve environmental

performance, engaging with stakeholders to better understand their needs and expectations,



and integrating CSR into core business strategies to drive long-term sustainability (Frynas
and Yamahaki, 2016).

ADNOC has taken several steps to address these challenges and leverage
opportunities for enhancing its CSR practices. The company has implemented a
comprehensive sustainability strategy that focuses on reducing environmental impacts,
promoting social welfare, and supporting economic development. This strategy is aligned
with the UAE's Vision 2021 and the global Sustainable Development Goals (SDGs)
(ADNOC Sustainability Report, 2022).

One of the key elements of ADNOC's sustainability strategy is its commitment to
transparency and accountability. The company regularly publishes sustainability reports
that provide detailed information on its CSR activities and their impacts. These reports are
verified by independent auditors to ensure their accuracy and credibility. By enhancing the
transparency of its CSR reporting, ADNOC aims to build trust with stakeholders and
demonstrate its commitment to sustainable development (ADNOC Sustainability Report,
2022).

In addition to transparency, ADNOC is also focused on continuous improvement in
its CSR practices. The company regularly reviews and updates its sustainability strategy to
ensure that it remains aligned with evolving stakeholder expectations and regulatory
requirements. This includes setting ambitious targets for reducing greenhouse gas
emissions, improving energy efficiency, and supporting community development. By
continuously improving its CSR practices, ADNOC aims to maintain its leadership in
sustainable development and contribute to the UAE's long-term goals (ADNOC
Sustainability Report, 2022).

In conclusion, CSR is a critical component of corporate strategy for companies in

the oil and gas industry, particularly in regions like the UAE where sustainability and social
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