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HALAL DIGITAL MARKETPLACE IN MALAVSIA

This bock enplores D fise in ecommerne usage and the emenerce of helal Gptal plalforms. From an klamic perspective, majer contems
in inkemet keads include ks, gharar and maisic, This badk ims lointnoduce a new Halal Digital Marieiplace model and anzlyse ils acceplance
ameng Malagsians. I locuses on deweloping this model using daa bom users of conventional digital markatplaces in Malaysia. The ook
Examines corsinicts such a5 Pefonmence Expectancy, Efot Expectancy, Socml Influanca, Facilitating Canditions and Bahaviowal Inlanton,
with Religosity as a moderating factor. These factors are analysed 1o wderstand what escowrages Malaysians to adopt the Halal Digisl
Markeliace natianwide. This work sddecses a signitesnt gap in exising digital markeiplace: erature by essessing e roke of Religiosity a6
& mederaling fackee. The Beak is inlendad ba seree B2 & medel snd guickline for erbiancing the Halel Digilal Markelplace beth nalionslly and
imernaticnally, Koy Perlormance indicalors [KPIs) such as reducing online sales ard purchase fraud and increasing awaneness of |glamic
principles in fraud prevention, are used fo measwe its impact, Ulimalely, $is book aims bo assist fhe governmend in boosfing the ecosomy
through digital purchiasing and growsng buying powsr smong Malaysan milkennial consumars, while addressing tha rise in fraed repons,

AHMAL MUJAHID MAT RASID = 2 dedcated scholar and expeienced professioral with @ siong background in
achuarial science, dechnolegy management, and digilal entreprensurship, He holds 2 Bachelor of Science in Acksarial
Scieroe and Rk Management from Universili Saing Isfam Malaysia (USIM] and a Master of Science in Technaogy
Mansgement fam Usiversif Tekniksl Malaysia Melaka (LTeM). Wilh naarly a decade of esperience in B digilal
marketplace, M. &hmad Mujshid has served in varous ioles, includicg analys), rackeliog mareger, and enieprenc
His professionsl jowney began al HSEC, whare he worked &5 a0 execulive, oliowed by a role as a stalislician and
quality erginesr, whede he dewsloped deep espeitise i dala snalyse and gualiy eenbicl. His oorrprehensive
inowiede ks further underscared by his epcoessiul completion of the Takatl Basic Exam by IEFIM, the Pre-Coniract
EsBm for Inserance Agerds by M, end e CUTE Exam by FMUTI. Mr. Ahmad Mujahids resesrh experies s cenied on advenced
quanitalive melkads, particulady Expleslory Fachyr Analysis (EFA) Condrmatory Faclor Analysis (CFA|, Stuctorsl Equalion Modelieg
{SEM), end e Uniied Theory of Accaplance and Use of Technology (UTAUT). His work has been widiely recognised, with several
Scopus-ndeed publications, including *Cvenview of Acceptan ce of [slamic Paymert Gateway System in Maleysla: A Conceptual Framework”
contributing b the fields of FinTech and sechnology adaption models. Cumarndy. Mr. Ahmad Mujahid is an mdependent writer, PRD researher,
anteprenewr, and lior. His research interests include [skamic FinTech, inance, aciuerial science, projection, and risk assessment. His lalest
work foouses on devaloping 2 Halal Digital Markerplacs modiel that complias wilh istamic musmatal This ook stands oul for its innovaive use
ol tha UTALUT madel, incosporating Ralgicsity as a moderating wariabls, a unigue approach in stuchural equaion modeling

WOHAMMED HARIRI BAKRI ohtained his FhD in Finanze fom Arshed fyub Graduate Business School, LITM, n
2015 en WA from Linkeersiti Tekeologl MARA In 200 and a BBA kom Universil Teknoiogl MARA In 2000, Since
joining Liniwersii Tekn kal Malaysia Melaka (UTel) in 2018, he has produced approximalely T8 acadamic works and
Is @ wal-known figura in the amas of Fnanca, Islamic hanking and Isiemic FinTech. He has baen entrusted wih
feaching sevaral courses, incheging Principkes of Finance, Managersl Finaace, Principles of Economics and
Resaarth Projecits. He has superited six Master's and 18 PhD theses. Or, Bakr has awthered articles such as
“Concopluaisation of Spirtal Inteligence Ductieat (S0 in Iskamic FinTech Adoption,” pubishad by UKM Prass, and
“FinTech and Shaviaft Principhess in Sman Conbacs,” published by IGI Global, He served 25 an slamic Finance
Visiling Reseasch Fellow al the Qulord Centre for Islamic Stodies, Owlord, UK, Trom Jaruany io December 2015, He has been awerded e
Fundarenlal Researeh Granl Scharms (FRGS) b bis project lled "New Modsl [slamic FinTech Adoplior” under the Minisiry of Higher
Educaion. He & a membar of he Charensd Insitula of Blamis Finance Prakessonals and he [skamic Banking and Finaros ksblule Malaysia
Currently, ke is an Associste Professor ab te Faculy of Techaology Managesenl snd Techmoprereurship, Uriversifi Teknikal Malagsia
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2% an epomal, ha nkemesh raage rem fusdamenlal reseanch 1 cument issues m inlematonal marketng, He
pursued kis Bachalors Degree in Busi Ecanomics al Universid Teknoiogi MARA Cawangan Selangor, Kampus
Shah Alam and than canBnuad wilh his Masle's Degres, specisfising in Esvinrmental and Davelopment Econamics
al Unwersili Ukara Malaysie He completed his Decle of Philmophy in Resource Management af Universif
Perdaenan Nasional Malsysia in 2021, He alsa compieted his positocioral fellovwestip in fnandal technology at
Unkéersiti Teinizl Malaysla Melska in 3033, where he researched the developrent and implementalion of niw
linancial techrolog es. Recendy, b has been sppeinied 88 & Visling Profesaor al (he Faculy of Ecoromics and
Busingss, Unwersiias Neqer Semarang, Semarsng, Indonesi end as an Adjuect Professoe gt e Facully of Economics and Business,
Universkas Fanddikan Indonesiz. To dale, he hes received slmast 100 awards far innovation it tesching and leaming. Addbordlly, e his
recalved nasrly hall @ milkon In geants for research, Innovascn and high-impact peajects Bnd actively panicipates in communiy serice,
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